CM] BREWERIES

CMJ Breweries Private Limited



COMPANY OVERVIEW

CMJBreweries Private Limited is one of Northeastf U | Rastsbophisticatedand trusted contract brewingfacilities, delivering
large scale, high-quality productionfor leadinglndianand internationalbeer brands Sincebeginningoperationsin 2011, CMJhas
built a strongreputationfor operationalexcellenceeliability,andregulatorycompliancekeypillars valuedbyindustrypartners

Strategically located just 20 km from Guwahati, the brewery holds a uniquely strategic position at the logistical center of
Northeast India, enabling efficient access to all seven states and adjoining markets. Thislocation advantagetranslates into
lower distribution costs, faster market replenishment, and strong competitiveness for brand partners.

Eqgipped with a fully automated German- and European-engineered brewing system, CMJdelivers complete n&rain to
GlassHcapalbilities, including brewing, filtration, bottling, canning, packaging,and stringent quality assurance.

CMJis a preferred long-term manufacturing partner for some of the R U1 2 t baydest aimes, including United Breweries
(Kingfisher), Carlsberg India (Tuborg), Mohan Meakin (Asia 72), Yuksom Breweries (Heman 9000), and Sona Beverages
(SIMBA) These relationships reflect 9 ~ s proven ability to meet volume commitments, quality parameters, and
compliance obligations makingit a preferred contract producer inoneoff U1 fstesttgrowingalcohol markets

With 10+ SKUs across 5 major brands q 6 JWHY G G¢ U! kt WHeal | JUqWe Ul Wneaqgel WWHE GE HR
x Installed brewery capacity: 7,00,000 HL per annum (FY 2025), expandable 00,000 HL by Dec 2025.
x Bottling & Canning capacity : 8.4 million cases per annum, scalable to 10.8 million cases by Dec 2025.

9~s Kkt Wl YAzt q lWR Gwand garanérshipsgand ddpandidreeéidg Rodel position it as a highly scalable platform
in the rapidly expanding Northeast beer market offeringustainable growth, strong cash -flow visibility, and long -term
value creation for investors.



OUR MANUFACTURING EXPERTISE

State -of -the -Art h We have set up the most modern and
Brewery technologically advanced brewery
that is able to deliver products that
adhere to global quality standards
Assured Volumes & Uncompromising
Reliability Quality Focus
@ Our brewery has tie-ups with ,‘ } @ We maintain rigorous quality
“multiple leading brands, ' Reliability ' Quality controls at every stage to
enabling us to deliver the SELE O products
promised volumes and service consistently match
customer demand easily international benchmarks
Responsible Strategic Manufacturing
Manufacturing Location
— We adhere to globally recognized best @ Located in Byrnihat, Meghalaya at the logistical

practices and continuously work to heart of Northeast India enabling efficient, fast,
reduce our environmental footprint. and cost-effective distribution



MANUFACTURING PROCESS

CMJ BreweriesT From Grain to Glass, Complete Brewing Solutions
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OUR JOURNEY SO FAR

[ Completed 3rd

Brewery installed Completed 1st Completed Brewery
capacity of 1,00,000 HL, expansion in 2nd expansion, raising
designed for future Brewery, capacity to 3,00,000
expansion of more than increasing HL
2.00 Million HL. capacity to T

‘ .2,00,000HL

Commenced
commercial
production

The company began beer
manufacturing for Mohan
Meakin Ltd§ U IJ WY n Wf U R¢
oldest brewers- its heritage

brands Asia 72 Beer

* Added canning unit '
(16000 CPH) with
Pull-Off Cap facility

- Began man'ufacturing for

A United Breweries Ltd. (UBL)
Kingfisher,

A YuksomBreweries Limited
(YBL)T Heman 9000

expansion, expansion,
increasing boosting
capacity to capacity to
4,00,000 HL 5,00,000 HL

Completed 4th ‘

RS —

 Began exports to Europe |

under the brands
A Himalayan Monkey
A Shimla.

Completed 5th
expansion, enhancing
capacity to 7,00,000 HL
(May 2020) with bottling
capacity of 84 lakh

Ongoing technological
upgradation, machinery
overhaul, new filtration
and refrigeration
systems

Began manufacturing for 7
A Carlsberg IndiaPvt. Ltd
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\ ¥ State -of -the - Art Manufacturing Facility

@ @ €@ @
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8-acre modern brewerywith advanced layout and infrastructure.
30-yearland lease from the Governmentof Meghalaya,with auto-renewal provisions ensuring long-term operational stability.
Internationally audited and certified by United BreweriesLtd. (UBL)and Carlsberg India Pvt Ltd. (CIPD.

Fully automated plant equipped with high-precision German and European machinery, delivering superior efficiency and
consistent product quality.

Trustedlong-term partnerships with leading beer brands reflecting reliability, quality, and operational excellence.

Full statutory compliance maintained across all operations, reinforcing our commitment to regulatory standards and
sustainability.

Long-term Manufacturing Partnerships \ ' Future Plans

L 3K 8K X K @

United Breweries Ltd. (UBLY Kingfisher ~ Plans are underway to establish new brand
U collaborations with leading international beer

Eailsberg IR CIRD TTuborg manufacturers from Scotland & Europe

YuksomBreweries Limited (YBL)y Heman 9000
Mohan MeakinLtd. T Asia 72

Sona Beverage$vt. Ltd. T Simba



FRANCHISE BRAND PORTFOLIO

United Breweries Ltd (UBL) T Makers Carlsberg India Pvt. LtdT a renowned
ofu RUNNRt 61JI e POf Ul R¢ bt Obrénd GttemytienidgroRt@idtion) | 1O

Mohan Meakin Ltd -

brand Network across Northeast India - g PR
q61 Yano6to9 ks bt OUWas VI SRR A
brewers - its heritage
brands Asia 72 Beer
§©N‘ g | Sona Beverages (P) Ltd -
BREWING

| Makers of SIMBA Beer, a YUKSOM BR€W
contemporary craft-inspired

brand popular among urban
consumers

Yuksom Breweries Pvt Ltd T
The producer ofHeman 9000,
a widely consumed brand in

- Eastern India

o




NDUSTRY OUTLOOK

The India beer market attained a value of INR 483.10 Billion in 2024. The market is expected to grow at a CAGRof 9.90% during the
period of 2025-2034. By 2034, the market is expectedto reach INR1241.69 Billion.

India's beer market experienceda significant surgein demand, growingby 10% in 2024-25, outpacing the previous yearand contrasting
' with slower growth in spirits sales, signalinga shift towards milder alcoholic beverages

< 2. Alcohol consumption is expected to increase to 5 litres

per capita in 2025 and to 6 litres per capita by 2030 from

4.9 litres per capita

&

@ Willingness to spend
more on highquality,
premium beers

Young population,
with a significant
portion below the ~ India, per-capita beer consumption is just over 2 litres
ageof 30 U per person per year (as 2022) and For the /b5 Y I 0
¢ 2 13| forbékris around 30 litres per person per year

o Premiumization
o Rising brand
consciousness and
sophisticated taste
profiles U; Sales volume of beer went up to 450 million cases in

2024-25, according to Brewers Association of India (BAI)

U: More than 140+ beer brands exist in the Indian beer

DRIVERS BEHIND THE market
GROWTH
In India, the consumption pattern has traditionally
. been skewed toward spirits, which make up over 2/3
eIcased urbanization, of total alcohol consumed. Yet, this trend is gradually
changing social norms, hifti B . ! h f e

Women participation shifting Beer is emerging as the preferred beverage
and a growing among younger, urban consumers with greater

acceptance of social i exposureto global drinking habits.

f OUT RECkt WNI Y
class and increasing
disposable incomes have
made beer more accessible
to a wider audience

Evolving lifestyle
preferences

drinking




INDUSTRY INVESTMENT LANDSCAPE

The Indian beer market is highly consolidated, with three multinational players dominating national sales:
A United Breweries Ltd (UBL) flagship brand Kingfisher, part of the Heineken Group.

A AB InBev global brewing giant with brands such as Budweiser, Corona, and Hoegaarden.

A Carlsberg India known for Carlsberg, Tuborg, and Kronenbourg 1664.

Together,United Breweries,ABInBev,and Carlsbergaccount for nearly 85 % of total beer salesin India

Major brewers United Breweries (UBL),AnheuserBusch InBev (ABInBev)and Carlsberg India
together plan to investoverY 3,500 crore (~USb404 million) in 2025to set up breweriesin India

LB Bewers (Latambarcem Brewers) launched MAKAdi Oo LongBlanche, f U T Rrét bdttled
tea beer, in partnership with N ¢ R 5 &ini&? ¢ T BrdwingCompany. Thislimited edition brew
blends BelgianBlanche wheat beer with authentic XiangzhuangRedOolong tea flown in from
Taiwan At415% ABVand Y150, it debuts in Goaand Taipei

g NGWI U200 WYNnWHE G+ WRt Wt RDURNRAC Uga Wk WY WOAP MMWHAIT Y1 1JHEFRUdiOHMGEE P LUA
i beer market in India following the international consumption pattern



NORTH-EAST INDIA'S BEER MARKET: STRONG GROWTH
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The beer market in North East India continues to demonstrate significant
growth potential in 2024, mirroring the robust expansion of the sector
across the country

North East region has the highest prevalence of alcohol and tobacco
consumption in India. Specifically, Arunachal Pradesh has the highest
proportion of both men (53%) and women (24%) who consume alcohol in
the country.

Cultural Significance: Alcohol consumption is deeply ingrained in the
sociocultural customs and traditional practices of the Northeast.

Female Consumption: Some northeastern states show a higher rate of
female alcohol consumption compared to the national average A 2025
survey revealed Assam had the highest percentage of female alcohol
consumption in India, with Meghalaya and Arunachal Pradesh also
showinghighrates.

LIQUOR CONSUMPTION

Population over 15 years of age who drinks alcohol

ALL INDIA AVERAGE

Jammu and
Kashmir
.

1191% -
9.85% p“”“:!) «Himachal Pradesh
Chandigarh 28.11% Arunachal Pradesh
g Sikki
’~ - Assam
Haryana 16.65%
. Meghalaya
Delhi a 4 '
11.53%{,/
() Raj:asthan y * Nagaland
g & (/‘3 12.36%
B & A
'. Q.\ S i « Manipur
L, 3.25% . 9.35 18.47%
SEas Gu;arfa{l g
: J{ 3 W o » Mizoram
g 5 lest Bengal 12.2%

. Tripura
Jharkhand 19.68%
Daman &

-
Diu | Dadra & «Chhattisgarh

Nagar Haveli
« Telangana
Goa i
g 25
20.94% v b ’
3 « Andhra Pradesh ¥ lvf 20
" 15
1337% ,

Puducherry 4 10
. 2222% ¢ 5

0.35% Andamanand §
Lakshadweep Nicobar 0

» Tamil Nadu

Q Upsurge Source: National Family Health Survey - 5 (2021)
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STATE OF THE ART MANUFACTURING PLANT




STATE OF THE ART MANUFACTURING PLANT
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BOTTLING AND ASSEMBLING FACILITY &5




PACKAGING FACILITY
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PACKAGING/WAREHOUSE FACILITY




